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CALL TO ACTION 

Use AI responsibly, apply Rotary
logos and branding correctly

Refresh your club’s visual identity,
and discover the District Public
Image Toolkit.

Storytelling for your club attract
new members and donors
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ROLE OF THE DISTRICT PUBLIC IMAGE CHAIR

To support clubs as they tell their Rotary stories.
To provide trainings, tools and resources that support the
Club PI Chairs in telling these stories. 
Ensure District logo and all District branding follows RI
guidelines and are used properly and consistently Provide
training for Clubs on Public Image

Trainnings Available at Learninf Center /www.
myrotary.org  

Our Logo & Representing Rotary
Building Rotary's Public Image
Promoting Your Club As People Of Action
Public Relations & Your Club
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ROLE OF CLUB PUBLIC IMAGE CHAIR

To create and implement a plan that promotes your
Club's members, meetings and projects to the public!

 It is important to understand that each member and
each meeting and each project projects a Public Image
to your community.

 Helping your community to  understand what Rotary
does and WHY our work matters and hopefully inspire
others to get involved!



Objectives
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STORYTELLING for Social Media

Share Your “Why” – Creating Impact Through Personal Stories

1. Share Stories, Not Agendas

2. Be Educational and Facilitator

3. Publish with a Local Purpose

4. Do Not Include Your Club's Name; Use

Only the Main Brand or Brand of Excellence



Objectives
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Facebook Tips

Focus on "Photo + Short Text"

Use Fixed Canva Templates

Assign a "Reporter" Role
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AI GUIDELINES

Good use of AI
Commitment to Ethical and Fair AI Practices
Confidentially of RI information
Data Privacy and Security
Protection of Logos and Intellectual Property
Photos, Videos and Likenesses
Data Accuracy and Bias
Disclosure of AI use.









Real or
Fake?
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ROTARY BRANDING
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Create logos, posters, get videos and photos



4

www.poaphotos.app 

The People of Action message
provides a simple, consistent

answer to the question, 
"What is Rotary?" 

Create your own 
POA Image  

http://www.poaphotos.app/




PHOTO AND VIDEO CONSENT

Our purpose is to ensure that Rotary District 5930 and its clubs respect
the dignity, privacy, and safety of community members when taking and
sharing photographs at service projects.

Celebrate Service, Protect Dignity
Photos should highlight Rotary’s service and community partnership,
never portray recipients in a negative or vulnerable light.
Consent is Key
Minors (under 18): Written parental/guardian consent is required
before any photo is published.
Adults (18+): Consent must be obtained verbally or in writing before
photos are published. Written consent is strongly recommended.
No Consent = No Publication
If a person declines, they will not appear in photos.
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https://spc.rotary.org/

 Share Your Projects

Find Inspiration

Collaborate – Connect with clubs
around the word

Support Causes Filter by Rotary’s
Areas of Focus to align your efforts
with global priorities.

SERVICE PROJECT CENTER

Login at MyRotary  www.rotary.org

*If you don’t have access, send an email to
RotarySupportCenter@rotary.org

https://spc.rotary.org/


SHARE YOUR CLUB STORY OR SERVICE
PROJECT WITH US 

rotary5930@gmail.com
Rotary Club:
Name of the member submitting information:
Club Position:
Write Title of the Post:
Write the Story- Be sure to include the "who, what,
where, when, and why"
And submit a couple of pictures. 



Website and Social Media

www.Rotary5930.org
www.rotary.org

The Rotary District 5930

The Rotary District 5930

Discover Rotary D5930-South       
(Group on Facebook)
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DISTRICT WEBSITE FOR TOOLS AND SUPPORT

www.Rotary5930.org



QUESTIONS
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